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ENGAGEMENT MEASURES

U
| :.@l WHEN: Wednesday, July 17 to Tuesday, August 6, 2024.

ENGAGEMENT

SNAPSHOT

Engagement rate |Responses Participationrate | Total activity rate

@ Reach Actions
35,170 50

0.142 0 0 0

to have their say through our communication channels, including public notices, emails, social media and

@ ENGAGEMENT METHODS: To encourage residents to get involved, we promoted the opportunity for people

a have your say page on makewodongayours.com.au.
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